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Gentrification and Lower Income Immigrant Families
If you are a native living in New York City, you would understand what it is to always be on the move. Always ready to pick up and go. And that no matter where you go, this city will always be your home. And not just home to you, home to many families who have traveled and fought for a living here, such as immigrant families. Immigrant families have been surrounding New York City since the early 1900s. The new and most popular trend, gentrification, now poses threats to these families and their homes. Gentrification is the process of remodeling and renovating older buildings to appeal to the middle class. If gentrification is set to appeal to the middle class, then it is essentially pushing lower-income people out of their homes.  As these lower income groups are not able to afford the things that the middle class can afford. Despite gentrification’s alleged attempt to improve neighborhoods for the greater good, gentrification in Brooklyn targets lower income immigrant families and destroys the essence of a community.

Gentrification can begin to be seen in neighborhoods such as Brooklyn by taking a look at the signs and the businesses around you. The changing stores and rise of business owned by gentrifiers are pushing lower immigrants out of their homes. This can be examined further through the shops signs. The types of shop signs now being introduced by gentrifiers are the single worded, or little to no text on shop signs.  Brooklyn around the 1950s would reveal a multitude of local shops with signs describing what’s sold and lists details that the businesses offer. Sociolinguistic researchers Snajdr and Trinch categorize this phenomenon as “Old School Vernacular.” This can be categorized in sociolinguistic terms as “Old School Vernacular” ( Snajdr and Trinch ). Businesses as such attract attention and welcome all races (Snajdr and Trinch ). A store that describes all it offers, opens the range of customers as it proves to the public that things that seem inaccessible to the customers are available to them at arm's reach. Business signs as such are common in multiracial neighborhoods and provide openness. Having local shops, as such, in Brooklyn (generally populated by lower income groups) add to the neighborhood.

Changing the signs on local businesses from detailed to little amounts of texts will further create stores that are less welcoming and inviting to those of lower economic status. Stores with little to no texts are used to appeal to the middle class and provide a mysterious affect to the store that would intrigue customers who don't always have to look twice at the price tag. Snajdr and Trinch writes, “The middle‐class, African‐American, long‐term Brooklyn resident we interviewed concluded that ‘one‐word sign names mean a selective group.’ And our Dominican-American informant from a working-class family explained that not knowing what was in a store made her uncomfortable. Sensitive to such feelings, the owner of an upscale Park Slope store told us that she and her business partner disagreed on their sign style. One of them wanted a one-word sign, but the other thought that people with financial limitations needed to know what was inside” (Snajdr and Trinch ). 

A closer examination of the text expresses how single worded signs prevent certain customers from shopping at the store, specifically those who do not know what they are being offered and whether they will be able to walk in to the store and afford the things sold there. The increasing businesses owned and powered by the middle class will appeal to the taste of the middle class and will decrease the availability of local affordable stores accessed by lower income groups. The introduction of businesses in Brooklyn owned by the middle class will change a neighborhood and can attract more middle class people who would like to make their visit a stay.
The introduction of bigger businesses and the changing signs can be a contributing factor to the influx of middle class groups looking to purchase property in Brooklyn. Property values have increased dramatically over the years. Their need to feel comfortable, and the way they’re comfortable with intruding with their new shops, will allow them to feel comfortable in building a home in Brooklyn. The influx of gentrifiers looking to make a home in Brooklyn have caused the increase in property values. Middle class groups are looking for homes to stay in and they find their home in places like Brooklyn. But when finding homes in Brooklyn, and purchasing property in Brooklyn, the rent increases to accommodate the increasing property values. Zillow Home Value Index estimates the average property values in 2010 was at a low $475K, and as of April 2018, Zillow’s average property values is at a high $776K. This is nearly double the amount starting in 2010.  This increase in the value of property can be linked to other rising or big businesses such as what we know as the Barclays Center. 

Gentrification is linked to increase in property value because renovations will attract middle class groups who are willing to invest in properties with the intent of renting and then profiting. Or something known as flipping the property, which is purchasing the property for a lower price than what you plan to sell it for or then adding few renovations and reselling it for a higher market price. This increases property value and the new owner now benefits from this profit. The previous owner or resident of the apartment of the house would not be able to afford rent simply because as the property value increases, so the rent for such houses affected by gentrification also increases. Therefore, the lower income immigrant families will soon enough not be able to afford and make a living in these “rising” areas of Brooklyn because the inability to afford rent in areas such as Brooklyn.

 This increase in the value of property can be linked to other rising or big businesses such as what we know as the Barclays Center. Introduction of bigger arenas will attract middle class and will  push out lower income immigrant families because of the crowd that can afford to partake in the arenas will take up the area surrounding the bigger businesses.  The Barclays Center, now known as the Pacific Park, is one of many of the things that attracts gentrifiers. This dramatic increase in property value is concurrent with the increasing population of middle class and upper class groups particularly in the areas surrounding the big arena known as the Barclay’s Center. According to the 2012 census, the population of upper class groups around the Barclays Center dominated with a 27.8% earning $200,000 yearly and lower income families with incomes $34,999 or lower held no higher than 6.2% (NYC Population Finder). The population of lower income groups had been far lower than the upper class groups in 2012. This further tells that higher income groups had been populating areas were gentrification occurs. CIS.org writes, “Overall in the United States there are 54.1 million immigrants and U.S.-born children (under 18) with either an immigrant father or mother. In the analysis of poverty and insurance coverage in this report we focus on the 51.8 million immigrants and their children (under 18) with an immigrant father and mother or only an immigrant father.” This explains how the majority of lower income groups consist of immigrants and immigrant families. The addition or remodeling of big arenas allows for there to be an increase in middle class groups and a decrease in the amount of lower income groups and furthermore, immigrants.

The rise of bigger businesses slowly leads to displacement of smaller local businesses due to the fact that bigger businesses’ ability to attract more customers who surrounded the area because of the changing community. Williamsburg, being close to the water, receiving traffic from Manhattan and a plethora of transportation, is a great neighborhood for any business. Winifred Curran, an urban geographer, wrote the article ‘From the Frying Pan to the Oven': Gentrification and the Experience of Industrial Displacement in Williamsburg, Brooklyn, which discusses the overall impact of gentrification in Williamsburg. She writes, “The experience of industrial development is as varied as the types of business displaced. For some, the transition is not very difficult, but for others the experience is devastating, resulting ultimately in the closure of the business” (Curran 2007). For low-income immigrant families, owning a business in a place like Williamsburg is crucial to their survival. Investing in a business in a new home is a risk for low-income families and the displacement of small businesses pertains to the devastating aspect of transitioning. In other words, when low-income immigrant families were presented with economic and financial pressures to relocate their businesses, they no longer had an income to support themselves and relocating a business takes more money and effort than these families can presumably afford. There was an extremely devastating impact on low-income families presented with displacement, that led to closing businesses. The struggle to make a living for a low-income immigrant families relies heavily on their source of money.

Employment is crucial for low-income immigrants and has been extremely difficult due to gentrification. Introduction of big businesses Rachel Meltzer, a publisher of the article Regional Science and Urban Economics, writes, “In the case where economic change brings in new local businesses, nearby existing residents will have the benefit of more information and lower search costs. All else equal, they should see more local employment opportunities” (Meltzer). This argues that gentrification brings job opportunities as new businesses open up. Although some may argue that gentrification drops the unemployment rate, overall, the employed population does not include low-income immigrants. Meltzer continues to explain, “Should neighborhood economic upgrading bring in new businesses that more productively use the existing commercial space or who exploit farther-reaching hiring networks (chains, for example), local existing residents, with potentially lower skill sets and smaller networks, will not be as competitively positioned for these jobs” (Meltzer). The new job opportunities are competitive, and low-income unskilled immigrants get the short end of the stick. Because these large businesses often bring employees from previous locations, when comparing them to residents of the neighborhood, the residents don’t have the skills or networks necessary for employment. 

Although, before employment, we must come to the living standards and the home of these lower income groups. Many people are thoroughly against gentrification,  and there are people who believe that this process is a good thing and can help different environments and neighborhoods improve. They argue that gentrification is so people can have better living conditions. According to them, in places that haven’t been gentrified, people are living in areas that are suffering from consistent leaks, mold, and dangerous infestants. Gentrifiers are seen as providing them with a service. Although gentrification does help the community in some ways, it ultimately does more harm than good.  For example, after the leaks, molds, and infestants are cleaned out, those renting won’t be allowed to live in their homes because the property value of their homes would’ve increased and the rent would have also increased. One example of the high rates and changing demographic describes one man’s story, Sinaka Garcia, who was born in Caledonian Hospital, which now turned into a “luxury building” with rent up to $4,000 (The Huffington Post). This dramatic increase in property value and changing demographics in Flatbush exploits gentrification in the act. The demolishing of a hospital and the introduction of a luxury building with rent at dramatic prices shows how the neighborhood has changed and how this pushes out local residents. Including and expensive luxury building as opposed to a hospital will attract the crowd of those whom can afford it.

Gentrification is all about changing a neighborhood to attract newcomers. However, during this process, the gentrifiers are sometimes unknowingly replacing or removing peoples’ culture, for something that’s completely foreign to them. In the end, taking away someone’s home in order to put up fancy stores or another Starbucks is wrong because you are taking away from them everything that they hold dear.  
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